URBANGSTES AND ALCOHOL: THE DYSTILLED FACTS
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OCCASION is key influencer for type
of alcohol Urbanites drink

82%

take advantage
of supermarket
alcohol offers
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~BRAND “GRAPE AND ORIGIN
is important for lager, are more important
cider, beers and spirits than brand for wine

NTHE EFFECT OF ADVERTISING ALCOHOL IN METRO

believe alcohol advertising getinspiration of what to buy get something to look forward
fits well within Metro to at the end of the day

are influenced as they plan find attractive advertising
their evening on way to work influences trying new brands

Metro City Story reader panel, base 896 Metro Urbanites (506 Nat rep)
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